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Course Title
Course code: JRN 352
Term and year: Fall, 2024
Day and time: Tuesdays, 18.30-21.15
Instructor: Nenad Pejic
Instructor contact: Tel.+420602353677
nenad.pejic@aauni.edu
Consultation hours:  Before class, any time by email, text, What’s App; phone call by arrangement

	Credits US/ECTS
	3/6
	Level
	Intermediate

	Length
	15 weeks
	Pre-requisite
	None

	Contact hours
	42 hours
	Course type
	JC required, HSC, PS, Elective


Course Description
Why media ethics? What happens to society if media ethics principles and rules are not followed? No crisis is being planned, or prepared without media. In this process, media ethics is the first victim. Mark the armed conflicts that are going on: The Russian invasion of Ukraine comes first to our mind, and Izrael vs Hamas comes second. In addition, you will find yourself marking conflicts or crises in the Middle East (Iran), Asia (Afghanistan, Pakistan), and Africa, (Libya, Sudan, Syria). Then add to that list frozen conflicts such as Moldova, Georgia, the Balkans, North, and South Korea, etc. None of these conflicts, or wars, could be possible without media support. Do media outlets share responsibility for the atrocities?
Media ethics in peaceful times do not differ too much from media ethics in conflict and wartime. However, the circumstances are very different. Is it easier to follow media ethics guidelines during conflict or peace? What is the journalist’s task? Can the media protect humans by following media ethics guidelines? Is the media’s task to promote heroes, hope, pioneers, and best practices and create a “happy” society? Do international media ethics guidelines exist? 
In the digital world media ethics gets a new dimension. Artificial intelligence, Metaverse, social media, robot journalism, etc., are new challenges. Market revenue often dictates content, the clicks can become the driving force of journalism. Censorship can be driven by revenue. What are the consequences in such cases? Humans like reading about disasters, divorces, crime, etc. So, we have a conflict. If you want to sell content to the audience, you need to give them what they want to see. If you give them what they like, however, you can create a gloomy world! Has the media already created it? Are we pessimistic even though more people die today from eating too much than from eating too little, even though more people die from old age than from infectious diseases? Are the differences between public relations and advertising less visible nowadays? Media ethics in advertising and communication business have changed as well.
	All the data says media freedom is in decline, and media manipulation is on the rise. Many countries guarantee free speech. The United States has it written in the Constitution. However, does that give a guarantee that you can say or write anything? Can journalists be innocent when covering a conflict or crisis? What rules are there to follow? How does the media contribute to a monologue and a dialogue?

Student Learning Outcomes

Upon completion of this course, students will have a clear understanding of and practical experience in:
· The broad ethical principles that drive all professional media, particularly journalism in all its forms.
· Do journalism, communication, and advertising differ from media ethics points of view
· The consequence and difference between truth, fact, and opinion - and how and when to use it in reporting.
· How to identify misinformation as a practice of forging crisis by defining a methodology for recognizing fake news, and the misuse of videos
· Critical thinking so they can recognize how social media amplifies the harmful effects of misinformation and distortion.

Reading Material
Required Materials
· SPJ (Society of Professional Journalists), https://www.spj.org/ethicscode.asp
· Reuters Hand Book on Journalism, http://handbook.reuters.com/index.php?title=Standards_and_Values
· RTDNA (Radio Television Digital News Association) Code of Ethics, https://www.rtdna.org/
Recommended Materials
· Nenad Pejic, Reporting in times of conflict and crisis, we cannot plead innocence, https://www.academia.edu/44112718/JOURNALISM_IN_TIME_OF_CRISIS_AND_CONFLICT_WE_CANNOT_PLEAD_INNOCENCE (available as PDF file as well)
· BBC media guidelines, https://www.bbc.com/editorialguidelines/guidelines
· At each lecture, students will be recommended to read an article related to the respective topic, especially related to the case studies. 

Teaching methodology
Lectures, discussions, presentations, and quizzes will be used. Case studies will be a regular feature in class. In addition, the students will participate by solving ethical dilemmas in reporting.  Almost all lectures (except for the first two classes) will start with a quiz related to topics discussed in the previous class.
	Students will occasionally be divided into groups and asked to make a presentation on the topic addressed. They will be given examples from the media or have the freedom to choose their topic. For the midterm, students will write an essay (2000 words maximum) and will be given a reporting dilemma and quiz. The final exam will address the key issues that were discussed. The students will be asked to write up a case study (4500 words maximum) and have a quiz and tasks in solving reporting dilemmas.

Course Schedule
	Date
	Class Agenda

	Day 1
Sept. 3

	Topic: An introduction to the course, including the aim, structure, and participation expected from students 
Description: The Media’s task is to inform and educate. What is news? What drives news coverage? Where do ethics fit in? Why do journalists need them? Ethics, journalism, and propaganda. Are media ethics in decline? Ethics are more than human rights. Do we more often fail the “inform” or the “educate” part? Introduce Codes of Ethics,  a triangle between news, context, and culture. Broadcast ethics. 
Assignments (next class): The decline in media standards cannot be exaggerated 
https://www.irishtimes.com/opinion/the-decline-in-media-standards-cannot-be-exaggerated-1.191085  (NEO site, “Resources”)
Optional supplemental reading: The New Media Ethics: Journalism has never been respectable, but journalists should have self-respect. 
https://blogs.lse.ac.uk/polis/2018/09/06/the-new-media-ethics-journalism-has-never-been-respectable-but-journalists-should-have-self-respect-guest-blog-first-in-a-series/ (NEO site, “Resources”)

	Day 2
Sept. 10
	Topic: The five pillars of media ethics are independence, accuracy, humanity, impartiality, and accountability. 
Description: Two extremes: misinforming and pleading innocence. The Fairness Doctrine and why it was discontinued. Journalists in the “seeking the truth business” are faced with “how to interpret truth”. Storytelling vs. story selling. What is “the right balance” between media freedom and media responsibility? What if a lie saves lives? Misrepresenting yourself to get a story. When can a journalist misrepresent themselves? Using the internet for fact-checking, and confirming well-sourced information. What are sources and how are they used? What about objectivity?  
Reading: UN, Doha Summit, Media Integrity, and Ethics  
https://www.unodc.org/e4j/en/integrity-ethics/module-10/key-issues.html (NEO site, “Resources”)
Assignments: Media ethics plummeted, Russia and war in Ukraine, Israel and Hamas conflict

	Day 3
Sept. 17
	Topic: Money, audience, owner, truth 
Description: Media independence as an ethical principle. Independence from whom - power, audience, source, or money? Media concentration. Industry of fake news vs. industry of truth. What solutions have various countries introduced in fighting fake news? Limits in reporting a crime, atrocity, or war. Lack of time, rushing to publish, and sensationalism are enemies of ethics. Is “slow journalism” a solution? Is neutrality a precondition for objectivity? How to stay neutral? Media ethics and neutrality. Defending values or staying uninvolved? Hate speech and its consequences. Five points to check regarding hate speech. Media credibility lasts longer than regimes. 
Reading: How Media Ownership Matters in US: Beyond the Concentration 
https://www.cairn.info/revue-societes-contemporaines-2019-1-page-71.htm (NEO site, “Resources”)
Assignments: Quiz in class,
Assignments: Media Ethics Dilemma No. 1

	Day 4
Sept 24

	Topic: Media ethics and elections, reporting for whom? 
Description:  Relations between media, political parties, and audience. Journalism vs. Activism. Misuse of media and misuse of live interviews. Labeling and media reactions. Insulting vs. insulting in media. Avoiding offensive words does not mean avoiding naming correct expressions.  Ethical use of camera shots and reporting details. Virtual journalism. Ethical checklist for robot journalism. Online war, spinning as a practice. Regulating “Digital Wild West”. Each Internet user is a journalist today. Social media vs. traditional media. Social media: from the kingdom of freedom to the kingdom of slavery. Ethics in digital journalism vs. traditional journalism. 
Reading: Why Ethics Matter for social media? 
https://www.forbes.com/sites/robdube/2021/01/14/why-ethics-matter-for-social-media-silicon-valley-and-every-tech-industry-leader/?sh=40ce76bb16f2 (NEO site, “Resources”)
Assignments: Quiz in class 
Assignments: (for the next class) Media Ethics Dilemma, No. 2 

	Day 5
Oct 1
	Topic: Media ethics and advertisement 
Description: Advertising is not ethics-free; Why is ethics in advertising needed? 
Revenue at all costs ends with no revenue. The misleading consumer is a short-term strategy. Safeguarding consumers. Ethics in marketing means applying standards of fairness, or moral rights and wrongs, to marketing decision-making.  Is marketing ethical, unethical, or neutral? It is not about the “product”, it is about the audience. Principles of advertising and relations to the audience. Transparency as a media ethics tool.  False advertising. What does “social acceptance” mean in communication and advertising? Deceptive advertising or mock-ups in advertising. Review for the midterm 
Reading: Advertising Ethics – Principles and Tips 
https://www.marketing91.com/advertising-ethics/ (NEO site, “Resources”)
Assignments: Quiz in class 
Assignments: Media Ethics dilemma, No. 3 (example related to marketing) 

	Day 6
Oct 8
	Topic: Ethics in Communication and Public Relations 
Description: Truth is a key principle. Does the truth work regarding communication and marketing? Public relations and communicating truth. Difference between marketing and advertising. Ethical communication means personal and professional ethics. Content is vitally important, as it is the message. Face-to-face vs. electronic communication. Understanding the audience is the art of being persuasive. What is the news in PR? Making the story a PR tool as well. Can social media replace traditional media?  PR tools. Role of media ombudsman; Denial is needed. What does transparency mean in advertising and communication means? Trust – easy to lose, difficult to gain. Emotions in communication. Failures in communication.  
Reading: Six Signs of Poor Communication Skills 
https://kandidataasia.com/6-signs-of-poor-communication-skills-and-how-to-improve-them/  (NEO site, “Resources”)
Assignments: Quiz in class 
Assignments: Media Ethics dilemma No. 4 (example related to PR) 

	Day 7
Oct 15
	Topic: Use and misuse of emotions 
Description: Public relations: advocate or adversary? Use of hidden cameras. Ethics in documentary making and video production. Impact of reporting, communication, and marketing. Role of social media in political advertising and communication. Full disclosure or hiding in communication. What is copyright? Copying articles from other media to avoid conflicts with own ethical code. Humor and ethics.  Overplaying emotions; Conflict between driving for maximum attention with fear of crossing the legal and ethical lines. 
Reading: Journalism and Power of Emotions – Columbia Journalism Review 
https://www.cjr.org/analysis/journalism_and_the_power_of_emotions.php (NEO site, “Resources”)
Assignments: Media Ethics Dilemma No. 5 

	Day 8
Oct 22

	MIDTERM EXAM
· Quiz in the class
· Media ethics dilemma in the class
· Essay, homework

	Day 9
Nov 5
	Topic: Media to plead allegiance 
Description: Journalist’s loyalties: torn between competing allegiances. It is not ethical to close your eyes, silence is a crime. “National interest” and ethics. Communicating with the audience. Ethics in war journalism. There is no conflict without media. Dehumanization of the enemy ends in the humanization of your audience. Reporting and audience unification. Reporting about terrorism. Reporting suicide. When is a reporter allowed to be biased? Role of “postman”; Recognizing “royal plural”.  Is it ethical to take on a role in forcing peace? 
Assignments: Quiz in class 
Reading: Social media – a Tool for Dehumanization  https://master-iesc-angers.com/social-media-a-tool-of-dehumanization/ (NEO site, “Resources”) 

	Day 10
Nov 12
	Topic: Populism and advocacy Vs. Journalism and objectivity 
Description: Choosing the right story and not staying on the surface. Laziness is the enemy of media. Investigative journalism: challenges and benefits; Populism and journalism. Difference between advocacy and (objective) reporting - can you do both? Journalism’s wrenching debate: in the Age of Trump, Boris Johnson, Victor Orban, and others is pure objectivity either possible or desirable? Do journalists have a greater duty beyond objectivity? Being more than a reporter. Can there be a democracy without ethical, factual journalists? 
Assignments: Quiz in class 

Reading: Re-thinking objectivity – Columbia Journalism Review 
https://archives.cjr.org/feature/rethinking_objectivity.php (NEO site, “Resources”)
Assignments: Media Ethics Dilemma No. 6 

	Day 11
Nov 19
	Topic: Revenue is not journalism driving force  
Description: The budget does (not) define the story. Ownership interest vs. public interest. Between ethics and revenue.  How do governments use economics to control media? Ethics as the journalists’ tool vs. pressure from authorities. Can ethical journalism be profitable and what happens when it isn’t? The new, non-profit media model. Are we losing the battle? 
Reading: Big Brother: Serbia’s Media Are Creating Nation of China Lovers 
https://balkaninsight.com/2021/03/26/big-brother-serbias-media-are-creating-nation-of-china-lovers/ (NEO site, “Resources”)
How Victor Orban is Using Advertising https://videoweek.com/2021/05/13/how-victor-orban-is-using-advertising-regulation-and-buyouts-to-control-hungarys-media/ (NEO site, “Resources”)
Assignments: Quiz in class 
Assignments: Media Ethics Dilemma No. 7 

	Day 12
Nov 26
	Topic: Is the audience king? 
Description: Getting to know your audience. Data and misuse of data. Privacy as a principle. How much is too much information? Protecting your source. Trap in using a “reliable” source. Can correcting the use of privacy lead to harming the audience? Audience as an ally. Challenges of citizen journalism. Art of leaking. Headlines moved from fact to teasing. Trust, unless proven, does not last forever. 
Reading: Power to the People: The Rise and Rise of Citizen Journalism 
https://www.tate.org.uk/art/art-terms/p/photojournalism/power-people (NEO site, “Resources”)
Content Is Not King, Audience is, https://www.ricemedia.co/content-is-not-king-the-audience-is/ (NEO site, “Resources”)
Assignments: Quiz in class 
Assignments: Media Ethics Dilemma No. 8 

	Day 13
Dec 3
	Topic: Breaking or building stereotypes 
Description:  If you are ethical in 90% of cases, the remaining 10% is the most important. Journalist ethics cannot be practiced partly or in part. Breaking vs. building stereotypes. Plagiarism, fabrication, and conflict of interests. Can you just lift anything seeing on the internet without paying for it? Is that any different from plagiarism? 
Reading: 15 Cultural Stereotypes (2023)  https://helpfulprofessor.com/cultural-stereotype-examples/ (NEO site, “Resources”)

Assignments: Quiz in class 
Assignments: Media Ethics Dilemma No. 9

	Day 14
Dec 10

	FINAL EXAM
· Quiz in the class
· Media ethics dilemma in the class
· Essay, homework


Course Requirements and Assessment (with estimated workloads)

	Assignment
	Workload (hours)
	Weight in Final Grade
	Evaluated Course Specific Learning Outcomes
	Evaluated Institutional Learning Outcomes*

	Attendance, class participation, 
presentation
	40
	25%
	Ability to discuss media ethic principles with their peers in a way that demonstrates understanding of the issue
	1,2

	
Mid-term exam
	
45
	
30%
	Ability to understand media ethics development, the interaction between changes in society and media influence 
	1,2

	

Final exam
	

50
	

35%
	Displaying critical thinking in recognizing misinformation, source, and goals of fake news on social media and other media platforms, demonstrating the capacity to define differences between truth, fact, and opinion, and define action to prevent misuse of media
	

1,2,3

	Reading, Quizzes and Posting Assignments
	
15
	

10%
	Capacity in defining needed articles and examples, mastery in reading material
	1

	
	
	
	
	

	
	
	
	
	

	TOTAL
	150
	100%
	
	


*1 = Critical Thinking; 2 = Effective Communication; 3 = Effective and Responsible Action

A detailed description of the assignments

Assignment 1: Midterm Exam. The exam will focus especially on your ability to comprehend and digest a large amount of both factual and analytic information regarding media ethics dilemmas in news coverage of a crisis in a society. It’s essential that you take notes in this class to do well in the exam. 
	Assessed area 
	Percentage 

	Mastery of specific media ethics issues
	50 

	Mastery of addressing professional media 
	50 



Assignment 2: Midterm exam. Research and write a paper exploring some individual examples or broader issues related to the major themes of the class. For example, – war coverage, individual country news media legal/ownership issues, press freedom, new media, and news media. 
Assessment breakdown 
	Assessed area 
	Percentage 

	Mastery of connection news, consequences, and media ethics
	50 

	Accurate, fair, and balanced reporting 
	50 



Assignment 3: Quiz. Demonstrate capacity to make professional media ethics decisions as offered. The questions will be related to the topics discussed before the midterm exam.
Assessment breakdown 
	Assessed area 
	Percentage 

	Ability to provide precise answers in a limited period
	50 

	Mastery in connected precise situations with the media ethics guideline.
	50 



Assignment 4: Final exam. The exam will focus especially on your ability to comprehend and digest a large amount of factual and analytical information regarding media ethics, its development, and changes. Media ethics is a practical, not theoretical activity.
Assessment breakdown 
	Assessed area 
	Percentage 

	Understanding media ethics principles
	20

	Ability to analyze circumstances and how media should act to follow professional media ethics guidelines.
	40 

	Mastery in assessing facts and other issues surrounding media outlets
	40 



General Requirements and School Policies
General requirements
All coursework is governed by AAU’s academic rules. Students are expected to be familiar with the academic rules in the Academic Codex and Student Handbook and to maintain the highest standards of honesty and academic integrity in their work. Please see the AAU intranet for a summary of key policies regarding coursework.
Course specific requirements
[bookmark: _GoBack]There are no special requirements or deviations from AAU policies for this course. 

Prepared by: 
Nenad Pejic, lecturer 
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